Buzdugan 2016
Of 61 participants, [33 in Arm 1 (no incentives) and 28 in Arm 2 (with incentives)], 5 (8%) tested for HIV and syphilis.
Elliot 2012 321 visitors completed risk assessment, 209 clicked through for information on home sampling. 132 test kits were requested, 73 (55%) were returned, 4 (5.5%) of which were new HIV diagnoses.
Elliot 2016 66,579 visited website, 17,361 completed risk assessment. 10,323 (93%) ordered sample kit, 5,696 (55%) returned samples, 96 (2%) were confirmed positive including 82 new diagnoses.
Horvath 2013
There was not a significant difference in improvement for overall ART adherence in intervention (n=66) compared to control condition (n=57). But there was greater improvement in taking ART within 2 hours of scheduled dose and correctly with food.
Huang 2015
There were 16,328 unique visitors and 667 HIV self-test requests. Of the 112 survey participants, 4 reported HIV positive results after testing and sought medical care. The cost per person was $39 and cost per new case of HIV identified was $4,400.
Hyden 2016
Of 274 participants surveyed, 56% were very/somewhat likely to get tested again in next 30 days.
Jones 2015
Of 305 people engaged or clicked on Facebook survey, 9 (3%) requested HIV test at home. 5 (56%) made appointments and tested for HIV. None were detected positive.
Ko 2013
Of 1037 survey participants, those using the intervention website (n=552) were more likely to have HIV tests within 6 months (43.89% versus 22.31%, P<.001) than those using the control website (n=485). 
Patel 2016
Recent HIV testing from baseline to follow-up increased from 32% to 44%;(n=130, p< 0.05). Higher proportion of participants in the avoidance condition reported recent testing or intention to test (82%), compared to approach condition (65%).
Rhodes 2016
The odds of past 12-month HIV testing at posttest compared to baseline for intervention participants (n=692) was 2.9 times as high as the odds of testing at posttest compared to baseline for comparison participants (n=600).
Rhodes 2011
The intervention significantly increased self-reported HIV testing among chatters from 44.5% at pretest (n=346) to nearly 60% at post-test (n=315).
Roberts 2015
During the first six months of 2014, the number of HIV tests conducted with MSM had an increase of 29% compared with the average number of tests per quarter in 2013.
Sun 2014
Of the 2,709 interactions with app users, 240 were informational chats with health educator. 63 users requested referral for HIV testing (26.3% conversion rate).
Tang 2015
HIV test uptake was similar between the crowdsourced arm (37%,114/307) and the health marketing arm (35%, 111/317). Among those tested, 31% (69/225) reported a new HIV diagnosis.
Washington 2016
Those receiving the intervention were 7 times more likely to have tested for HIV than those in the control group at 6 weeks follow-up. Zou 2013
Among the MSM tested and completed questionnaire (n=399), 153 (36%) were through banners on gay websites and 80 (19%) from gay chat rooms. HIV testing recruitment yields through instant messaging, online gay chat room, mobile phone contact, and email were 1:4, 1:6, 1:10, and 1:140, respectively (no. not available for banners on gay websites).
